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Ambry Team,  

Welcome to Florida and to NSM 2022, Charting New Horizons.  

It is long overdue and with tremendous excitement that we are coming together as a team. Let’s close our computers, leave 
Teams behind and finally see each other in person. Feeling the energy, drive, fun and excitement this team brings is a large 
aspect of what makes our jobs so rewarding.  

This is the perfect time for our meeting. We are kicking off FY (Fiscal Year) 2022, continuing to drive the flourishing CARE 
product, refining our reorganized sales and clinical teams, and preparing to launch new products in Women’s Health with 
expansions to CARE. 

When we successfully support our core clients, win clients back lost to competitors, promote new tests and drive CARE 
into the primary care and OB/GYN markets, we WIN. We win the ability to help more patients get the healthcare they need, 
making beating our competitors an afterthought.   

We have all the right pieces – let us assemble them together. Most important, have fun over the next few days. Let us see it 
and hear it!   

Have a great NSM! 

Rob Guigley
CCO, Ambry Genetics

Agenda for NSM22: Charting New Horizons

TUESDAY WEDNESDAY THURSDAY

Breakfast (7:30-8:30) & Registration
[Court of Palms]

Breakfast (7:30-8:30)
[Court of Palms]

Breakfast (8:00-9:00)
[Court of Palms] 

Regional Breakouts (start at 8:30)
[Various]

Kickoff and General Session: Rob Guigley 
[Tiburon]

Day Intro: Jill Dolinsky [Tiburon]

General Session: Mark Konopka 
[Tiburon]

General Session: Vikas Ahuja 
[Tiburon]

General Session: Dr. Elizabeth Chao 
[Tiburon]

Break (15min) - Walking Time Break (15min) - Walking Time

Workshop 
Rotation 1:

CARE
[Various]

Workshop 
Rotation 1:

Sales  
Techniques

[Various]

Workshop 
Rotation 1:

Cross  
Training
[Various]

Workshop 
Rotation 3:

CARE
[Various]

Workshop 
Rotation 3:

Sales  
Techniques

[Various]

Workshop 
Rotation 3:

Cross  
Training
[Various]

Lunch (1hr)
[Court of Palms]

Lunch (1hr) + DEI Session:
Vikas Ahuja, Sarah Rice, Elizabeth Frayer,  

Danielle Portnik, LeGran Akana
[Tiburon]

Workshop 
Rotation 2:

CARE
[Various]

Workshop 
Rotation 2:

Sales  
Techniques

[Various]

Workshop 
Rotation 2:

Cross  
Training
[Various]

General Session: Client Speaker 
[Tiburon]

Break (15min) - Walking Time

Department Breakouts 
[Various]

Break (45min) + PM Snack Break (45min) + PM Snack

REALM Video + Q&A: Aaron Elliot
[Tiburon] General Session: Women’s Health

Sara Brown & Catherine Schultz
[Tiburon]Patient Speaker Panel 

[Tiburon]

Day Close: Lucas Agricola  [Tiburon] Conference Close: Rob Guigley  [Tiburon]

Break (1hr) Break (1hr)

Cocktail Hour (6:00-7:00)
[Court of Palms] Team Building + Dinner (6:00-9:00)

[Fairway Lawn]
Awards Banquet (7:00-10:00)

[Tiburon]
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Workshops

Breakouts

Tuesday and Wednesday from 7:45a-3:45p: Headshots Photographer [Palmetto] 

General Session
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Improve Patient Care

Elevate Healthcare Conversations

Increase Profitable Growth

INTERNAL USE ONLYINTERNAL USE ONLY

Welcome to NSM
Charting New Horizons

Rob Guigley
CCO
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FY21 CARE Output

Total assessments sent:

368,794

Met NCCN:

28%

Completion rate:

75%

Proceeded with testing:

24%

INTERNAL USE ONLYINTERNAL USE ONLY

“Make Something People Want”
– Paul Graham, Y Combinator 
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Timeline and 
Marketing Tools
Available Tools and Pilot Launch for CARE
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OBGYNs/PCPs Are a Massive Audience
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OVER 270K US PRIMARY CARE PHYSICIANS AND OBGYN

Family Physicians General internal medicine General Paediatrics

OBGYN General practice Geriatrics

STAFF SIZE OF AVERAGE PRACTICE

Trend: Continuing consolidation of PCP under large independent and Provider ownership
INTERNAL USE ONLY

Global BD: 
Key Takeaways

Strategic partnerships

4 growth levers

Integrated with core

“25 by 25”

1

2

3

4

INTERNAL USE ONLY

Primary Target Market: 
OB/Gyn

The US OB/Gyn Workforce1,

~42,000 OB/Gyns in US

Site Preference2

60% Private

40% Health Care System

1. https://aamc.org/data-reports/workforce/interactive-data/active-physicians-us-doctor-
medicine-us-md-degree-specialty-2019

2. https://www.bls.gov/oes/current/oes291218.htm

30

~373

~41K

CARE Accts
91 OB/Gyn Ordering

WH Practices
514 OB/Gyns Ordered

OB/Gyns
Not familiar with Ambry

NSM Website

First Name
Last Name

Title
Region


